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COLUMBIA COLLEGE
Columbia College was founded in 1890. A pioneer in communicationarts education, this is the College's 70th year of educational specialization.
The educational purpose of Columbia College is the preparation of the
student, within a coll ege program of general education, for career and cultural objectives in the field of communication, the performing arts, or as
teachers of the communication arts at the school and college level.
The educational program has paralleled the development of mass communication and the specialized creative and performing arts in these influential fields.
In the early years of Columbia College the main organs of communications were the newspaper , th e lecture and debate platform and the Chautauqua circuit. Th e actor was a performer in gas-lit theaters and tent shows.
Communications today, is an enorm ous compiex of activities including television, radio, motion pictures, advertising and the many areas of
journalism and creative writing. The performing arts have become the
regular interest of an audience of millions.
Columbia College graduates are outstandingly represented in every
avenue of communications and entertainment, and on the faculties of schools
and colleges throughout the nation and in many parts of the world.
At Columbia College students "learn-by-doin g" wherever particular
skills are a requirement of their prospective career~. They study in professionally equipped classrooms and studios , under instructors with prominence
and extensive practical experience in their separate professions. A workshop
approach, involving active student participation, makes instruction concrete
and meaningful.
On the basis of an academic program designed to give a thorough
ground-work in general education, students may pursue an integrated program of study in communications or may concentrate their study in subject
areas where they have particular interest or ability.
In every subject area-Speech, Education, Television, Radio, Motion
Pictures, the Stage, Advertising or \Vriting, the student receives the most
expert guidance and practical instruction available.
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COLUMBIA COLLEGE

.-----FACULTY AND ADMINISTRATION----,
Members of the Columbia College faculty occupy top ranks in the
fields of communication and the academic professions of the arts and
sciences. They are selected on the basis of their abi lity to provide
effective instruction through stimu lating presentation. The faculty
members are teaching specialists in co urses which correspond to the
areas of professional and academic specialization in which they have
achieved particular prominence.

DEAN OF THE COLLEGE

DANIEL D . HOWARD
Ph.D., U niversity of C hi cago

LITERATURE

HANS ADLER
~ I.A. , Uni ve rsity of Vie nna, Austria
Director Comm. Service, A.D.L.

ART • EDUCATION

FLORENCE BAKEl\
i\I.A. , North western Uni,·ersity

SOCIAL SCIENCE

MARK BENNEY
Asst. P rof. Social Science, U niversity of Chicago
Novelist, F eatu re \ Vriter, film \Vritcr
"Kind H earts a nd Coronets," "Hue and th e C ry"

JOURNALISM

VIRGINIA BUTTS
B.A., Un ive rsity of Ch icago
g':!blicity,Pircctm: (~ l ·d~vest) 'Ti;11e," '_'Life,"
I•ortu ne .\lagazmcs. I•catured f eleviSIOn
Ac tress. TV \ Vriter

BUSINESS

ALONZO CLAHK
Regional Sales

THEATER ARTS

~ l an:~gc r,

Amana l\cfrig. Co.

LUCILLE COLBERT
Actress, Director, Prod ucer

MOTION PICTURES

WOLFRAM
~I. A . ,

DOCJ-ITE!\ \IA~N

Colun.bi:1 College
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TELEVISION

ROBERT DRESSLER
M.M., Northwestern University
TV Progam Manager, WNBQ-TV, N.B.C.

MOTION PICTURES

ROBERT EDMONDS
University of Toronto
Film Producer, Director, Writer

PSYCHOLOGY

WILLIAM GELLMAN
Ph.D., University of Chicago
Director, Jewish Vocational Service

JOURNALISM

DON GOLD
M.A., Northwestern University
Jazz Promotions Director, Playboy Magazine

COMMUNICATIONS

DON GOLDSMITH
B.S., Northwestern University
President, "Fin & Haddie" Inc.

MOTION PICTURES

WILLIAM HARDER
B.S., Columbia College
Production Manager, Niles-Kling Films

TELEVISION

JACK JACOBSON
Field Director, WGN-TV
TV Director, Producer, Motion Picture
Cameraman

SOCIAL SCIENCE

JULIAN KANNER
M.A., University of Chicago

DESIGN

ANN KEELY
B.F.A., Goodman Memorial Theater
Television, Film, Stage Designer

SPEECH • ENGLISH

THEODORE KUNDRAT
M.S., Columbia College
A.M., Emerson College

MOTION PICTURES

FRED LASSE
Film Producer, Director, Editor
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SOCIAL SCIENCE

JOli N LIGHT
~ I. A. , University of Chicago
~ l ayor's Commission on I Iuman

LIGHTING • DESIGN

!\ela tions

ROBERT LINK
B.A. , lllinois W esleyan University
Lighting Director, WI313\ I-TV, CI3S

TELEVISION

THAINE LYMAN
Technical Director, WGN-TV

TELEVISION

CH ALMERS MARQUIS
B.S., University of lllinois
Program Director, \VTTW-TV

ADVERTISING

STERLING MITCHELL
Di rector of Market Research , Henri Hurst
& ~ l cDonald Advertising

PUBLIC RELATIONS

EDWARD L. MORRIS
B.S., University of Louisville
Director of Development, WTT\V-TV

ADVERTISING

DON NATHANSON
B.A., University of \ linnesota
President, North Advertising Agency

RADIO • TELEVISION

AL PARKER
Columbia College
F eatured Radio-TV Personality

THEATER ARTS

ALAN PETERS
Actor, Director, Prod ucer

MOTION PICTURES

WILLIAM F. ROCKAR
Art Institute of Chicago
Motion Picture CamC'raman
TV Cameraman, \ VGN-TV

EDUCATION

HELEN ROSSITER
i\!.A., Northwestern U.tive rsity
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SCIENCE

ALLEN ROVICK
Ph.D., University of Illinois
Instructor of Physiology, Loyola University

MUSIC

WILLIAM RUSSO
B.S., Roosevelt University
Composer

JOURNALISM

EDWARD SACHS
Editor, Publishers Auxiliary

TELEVISION

DONALD SANDERS
B.S., Columbia College
Operations Director, WNBQ-TV, NBC

ADVERTISING

JAMES SHEERAN
M.A., Columbia College
Products Manager, "King's Men,"
Helen Curtis Industries

THEATER ARTS

NORMAN SCHUCART
M.F.A., Goodman Memorial Theater
Featured Television, Stage, Film Actor
and Director

EDUCATION

ANTOINETTE SINARD
M.A., Northwestern University

POLITICAL SCIENCE

MOJMIR SOUKUP
University of Prague, Czechoslovakia
Author, Feature Writer. F ormerly,
Administrative Secretary, International
Refugee Organization

BUSINESS

VER LYNN SPRAGUE
General Sales Manager, Falls Products

COMMUNICATIONS

RICHARD THORNE
Featured Radio, Television and Film Actor,
Announcer and Writer
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JOURNALISM

JACK TRACY
M.A., University of Minnesota
D irector of Jazz Artists and Repertory
Mercury Records. F ormerly: Editor,
Downbeat ~ !agazine

TELEVISION

HARRY TRIGG
B.F.A ., Goodman Memorial Theater
Program Director, W NBQ-TV and WMAQ, NBC

BUSINESS

CHARLES WALSH
B.S. , Northwestern University
Business Manager, WBBM, CBS

TELEVISION

JACK WARTLIEB
B.S., Columbia College
Production ~lanager, WB B~l-TV, CBS

PSYCHOLOGY

SAMUEL WEXLER
Ph.D., Purdue University

TELEVISION

FAY ELMER WITTER
B.A., Carroll College
Television Producer-Director, vVGN-TV

.------oFFICERS AND ADMINISTRATION----,
NORMAN ALEXANDROFF ··----- -----------------------------------------------President
DANIEL D. HOWARD __________________________________________ Vice President-Dean
A. C. WEISS ------------------ -···---·------ --------------- ---------------------- -------------Treasurer
HERMAN HEGNER ---- ------------ ------------------------·---------- ________________ Secretary
JANE ANN LEGNARD -----------------·-··-·-------- ---- ------ -------- --- ------------Registrar
HELEN YATES ----------- ----------- -- ------------------------------------------Office Manager
BARBARA MANDEL ------------- ---- --------------------·-·-··--·---·-- --·------ ----- --Recorder
ALINE NEFF ---- -- ---- ---------·------------------------------------------------------ --- ---Librarian
RICHARD THORNE -------· ----------------------------------- .Director of Placement
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THE STUDENT GUIDANCE PROGRAM
Th e g uidance program provid es a lo ng- range ervice to student . 1t is
initi a ted w he n st udents e nte r the College and contin ue to ope ra te fo r their
b ncfit lo ng aft er they haYc graduated and have tak en their p laces in the
p rofess io na l wo rl d.
Ca reful eva lu ation of the entering stude nts' inte re ts, aptitu de ;m el
abilities prov ides g uid ance counse lors with a factua l basis for ass istin g the
studen t in s lcc tin g th e program of study for w hich he has the g reatest
potentia li ty for success.
C lassroom instructio n is p lann ed to meet the needs of the individual
stud ent, so tha t th e g reatest oppo rtunity is provided fo r th e d evelopme nt of
his spec ial ab ilities. In regular facu lty co nf rcnces his progress is c.liscusscd
and h is progra m of study is arran ged to prov ide special assistance wh ere
necessary.
When the stude nt has completed his studies, the Graduate Place ment
Service aids him in obtainin g a pos itio n for which he is b es t qualified .
The Graduate Placement Service is available to the alumnus fo r advice
and assistance in securing o r cha nging positi ons. It prov ides information o n
job opportunities. It is available to him for the technica l advice and inforrnatio n he may need in his wo rk. It maintains an interest in and foll ows his
g row th and d eve lo pme nt through his profess io nal caree r.

ADMISSION REQUIREMENTS
Before b eing accepted b y the Coll ege, each applicant mus t prov ide
eviclc ncc, through individua l con fe rence, corrcsponclcncc o r examinatio n
whe n indica ted , that he has the qualificatio ns and aptitudes to prepare successfully in any of the fi e lds for wh ich Co lumbia College offers a pre paratio n. The app licant must furni sh satisfactory charac ter ref ·r ·nc:es and must
he a hi gh schoo l g ra du ate . Und e r spec ia l c irc umsta nces, successful pass in g
of the "Genera l Ed uca tional Develo pme nt T es ts"' may be accepted in lie u
of hi g h schoo l graduation.
A transcript of the pros pecti ve student's hig h schoo l record and tran scripts of study fro m any colle ges attend ed arc required . Pe rsons fro m
fore ig n countri es d es irin g admiss io n must in clud e cha rac ter refe rences and
all reco rds of the ir prev io us education w ith the ir applicatio n.
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CREDITS AND ADVANCED STANDING
The unit of credit used by the Coll ege is the Quarter Hour, which is
equal to twe lve class h ours of instru ction.
Advanced standing is given to a ll students who present satisfactory evidence of previous study from an ins titution of higher learning. Students may
obtain an evaluation of the ir previous coll egia te work by submittin g a
transcript of their cred its to the Hcgistrar.

STUDENTS AT LARGE
Stude nts who do not initiall y elect a s pecific degree program may register
as ·'s tud ents at large·' and may e lect, with the approva l of the Hegistrar,
subjects to meet the ir particular interests and need s. Such students must
select a specific degree program at the completion of 2-1 Quarter Hours of
study.

ACADEMIC REGULATIONS
CONDUCT
Mature, e thical conduct, consis tent w ith the hi gh pu rpose of the College
and the serious educational objectives for which th e student was accepted
for admiss ion, is expected at a ll tim es. Any p roble m involving the deportment of a student wi ll he referred to the Dean o f the College for action.
The College emphasizes the student's responsibility for conscientious
preparation of assignme nts and the frequent inte rdependence of students
upon one another in regards class projects that require an individual contribution to the group cfTort. \\ "here a student's lack of interest, inadequate
preparation or absence d e tracts from the achievement of the group objectives, he will , upon the recomme ndation of the instruc tor, he dropped from
the class.

ATTENDANCE
Stude nts arc expected to attend a ll class sessions of the courses in wh ich
they are registered . Only one unexcused a bsence is permitted in any class
during a Quarte r. It is the responsibility of the stude nt to obtain an excuse
for any excess absence and to arrange with the instructor to make up the
work missed.
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GRADING

The grading system used by the College is as follows : A-Excellent;
B-Good ; C-Satisfactory; D-Passing; F -Fa ilure; I-Incomplete. A grade of
Incomple te (I) may be given a student who has not handed in certain
assignm ents, but was otherwise doing passin g work. An 'T' grade not removed by the end of the term immediately following automatically becomes
an "F" grade.
TI1e College requires that a student maintain a minimum grade average
of "C," for each term in which he is enrolled. No student who falls below
this standard may re-register for another term unless he has obtain ed special
permission of the Dean of the College. Students placed on "Probation" for
reasons of schola rship must satisfy the conditions of probation during th eir
nex t term. Otherwise, they will be subject to dismissal from the College.
The attention of all students is called to the requirements for the Degree
as shown on the following pages. At the tim e of registration, the Registrar
will make every effort to guide the student in the selection of specifi c subjects that meet D egree requirements. It is the rcsponsiblity of the student,
however, to take these requirements into consideration when selecting his
program of study.

DIPLOMAS AND DEGREES
Columbia College offers the following:
Associate in Speech
Bachelor of Speech D egree
Master of Speech D egree

REQUIREMENTS FOR THE ASSOCIATE DEGREE
Students who are interested in concentrated professional educa tion may
elect to work for th e Associate D egree.
The requirements for this degree are the satisfn ctory compl etion of 90
Quarter H ours of study, of which 54 should be selected from Section I of
the catalog, and the balance selected from the curriculum at large.
Students who obtain the Associate Degree may continue their studies for
a higher degree. All work completed in satisfaction of requirements for the
Associate Degree will be recognized towards sa tisfaction of requirements
for higher degrees.
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REQUIREMENTS FOR THE BACHELOR'S DEGREE
Th e Bachelor's Degree is awarded s tuden ts \\'hO co mpl ete 180 Qua rter
H ours of acceptable study. Students transferri ng cred its from o th er colleges
must complete 45 Quarter I lours in res idence at Columb ia Co llege. Cu rri culum requirements for the Bachelo r's D eg ree a rc gi,·cn b elow.
:'\ U ~fflEH OF
QUA HTEII I!OUHS
HEQU I HED

SUBJ ECTS I N COURSE

Speech-Communica tions: Speech, T elevision , Hadi o, F il m, Stage :
Subjects selec ted from Sectio n !................... ............... ..................

54

English : Subjects selected fr om Section IV......................................

18

Scie nce: Subjects selected from Section VI......................................

9

Socia l Science : Subjects selected from Sec tio ns Ill and V, and
Advertisin g Subjects selected from Sec tion 11..............................

18

Human ities: Subjects selected from Sections lli and VJ [, and
Literature Subjects selected from Section IV..................

9

Electives from E nglish, Science, Socia l Sc iences and H uman ities
described above ..................................................................... ..........

10

E lectives from Section 1: Speech, Tel ev ision, Rad io, F il m, Stage;
Section 11: Advertisin g; a nd from Secti on IV: JournalismEnglish ................................................................................................

32

E lectives to be selected from curriculu m at large Sections I-VJ II..

30

TOTAL

180

REQUIREMENTS FOR THE MASTER'S DEGREE
T he p rogram of study for the i\ lastcr's D egree is desig ned to meet the
needs of serious-minded students w hose inte res ts and aptitudes arc su itable
for intensive and concentrated study of advanced proble ms in the fi e ld of
speech and communicatio n-a rts.
Students d es iring a pro(Jram of s tudy lead ing to the i\ lastcr's D egree
must p resent 180 Quarter H ou rs of acceptable underg raduate study with a
ma jor in Speech or a rela ted fi eld. Specific require me nts in terms of co urse
work and re lated study may be obtained by w ritin g to the Registrar.
The minimum requirem ent for the i\ las tcr's D egree is a full academic
year in residence a t Columbia Coll ege. Candidates must comp lete not less
than 46 h ours of credit in g raduate study.
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REQUIREMENTS FOR TEACHER EDUCATION
Students who expect to q ualify as public school teachers of Speech must
meet State requirements in terms of educational courses and student teaching. The following sequence of sub jects conforms to the requirements of the
Examinin g Board of the State of Illinois.
NUMBER OF
QUARTER HOURS
REQU IR ED

SUBJECTS IN COURSE

Speech-Communications: Subjects selected from Section 1............
E nglish : Subjects selected from Sec tion IV........................................
Science: Subjects selected from Sec tion VI............................... .......
Social Science: Subjects selected from Sections III and V, and
Ad vertising subjects selected from Section !!.. ........................... .
Humanities : Subjects selected from Sections III and VII, and
Literature subjects selected from Section IV ............................... .
H ealth and Physical Education ................ ........................................ ..
E lec tives from E nglish, Science, Socia l Science and Humanities,
described above ............................................................................... .
E ducational Psychology (See Section VIII)....................................... .
Me thods of Teaching Speech (See Section VIII)............................ .
American Education (See Section VIII)... ....................................... .
Stud ent Teaching (See Section VIII)................................................. .
E lectives in E duca tion (See Section VIII)........................................ ..
E lectives (To be selected from curriculum a t large)- Sections
I-VIII ............................................................... .................. ................

54
12
9

TOTAL

180

9
9

5
6
3
4
3

8
6
52

THE CURRICULUM - - - - - - .
The Columbia College program is concerned with the creative arts
of communication. The curriculum is d esigned to enco urage the stud ent to work creatively a nd to d evelop and use his abilities to the
full est.
In each of the professional departments, television, radio, motion
pictures, stage, and in re la ted subject areas, instruction is cond ucted
under full y professional conditions with stud ios and equipment para lleling major television and radio sta tions and motion picture studios.
The stude nts have the opportunity to use the equipmen t and facilities
they will work with in any professional assignm ent.
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Section I
Television • Radio Broadcasting • Motion Pictures
Dramatic Arts • Speech • General Communication Subjects
Graduate Seminars in Communications

TELEVISION
Television has given a new dimension to American life. As an
entertainm ent medium it provides an incredible quantity and variety
of entertainment. As an educational vehicl e its applications are almost
limitless. It has given a front sca t to scenes and events that millions
cou ld otherwise only imagine. It has made the viewing of the m ost
unusual commonplace.
In its development, T elevision has given rise to an amazing array
of allied fields and has multiplied the activities of many others. This
has created unprecedented, almost world-wide, career opportunities in
this new field whose development has onl y just begun.

FUNDAMENTALS OF TELEVISION {1) 0 , (2) 0
A general introduction to the basic practices and terminology of Television. Class surveys television studio equipment, personnel, programming and production , film, music and TV advertising.
TELEVISION STUDIO FACILITIES (1-6), (2)
Practical experience in opera ting the various types of studio equipment.
TV cameras, "switcher," audio, film facilities. Control room, "telecine,"
TV studio operation.
TELEVISION PRODUCTION (1-3), (2)
The T elevision Producti on co urse is an intermediate workshop in TV
production. It integrates the usc of all TV studio facilities- cameras,
li ghts, scenery, props, control-room operation, a udio equipment, music,
film , e tc. The student obtains ex perience in analyzing the TV script,
plottin g camera shots, and in producing and directin g the various types
of Television shows.
TELEVISION PRODUCTION COMMERCIALS (1 -2), (2)
\Vorkshop concentrating on th e special problems of producing and "airing" television "commercials"; films, slides, "balop," cards and artwork,
special devices and "live" commercials. Control room procedures for
handling "commercial" inserts. Creation and production of "commercials."
0
The numbers in the first pare nthesis, following each course, indicate how many quarters
of stud y are ava ilable in the course; the numbers in the second parenthesis indicate
q uar te r hours of c redit for each course.
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TELEVISION WORKSHOP {1-6), (4)
The Television production Workshop is an ad vanced project in TV program production. Various p rogram forma ts are develop ed from ad
agency or station origination to "on-the-a ir" p rod uction in back-to-back
program schedules. Concentra ted experi ence in T V directing. Consideration of remote telecasts. (Prerequisite: TV Production and all basic TV
courses.)
TELEVISION PROGRAMMING AND PRODUCTION SUPERVISION
(1-3), (2)
The TV show budget and cos t considerations, procurement of talent and
and the administration of producti on personnel a nd technical crews. The
supervision of a sta tion's production sched ule. The schedulin g of progra ms.
PROBLEMS IN COLOR TELEVISION PROD UCTION (1-3), {2)
An examina tion of the special produc tion proble ms in volved in color TV
production as compared with "black and white" telecasting utilizing the
College's full facilities for color television. (Prerequ isite : Advanced standin g in TV Producti on sequence.)
TELEVISION ANNOUNCING {1-8), (2)
In practical, "before-the-ca mera" situa tions, the student obta ins directed
experi ence in TV commercial announcing and in "emceeing" TV features,
d emonstration, interview, q uiz, children, home make r a nd a ud ience participa tion programs.
TELEVISION-RADIO SPOHTS PHOGHAMS (1-3), {2)
This class provides specia lized study in a ll phases of spo rts programs . It
includes tra ining in play-hy-play, stud io sports shows, recapitul ation from
wire copy, sports interviews, sports research, statistics for the an nouncer
and w riter, and prod uction p robl e ms in the "on the scene" telecasting
and broad casting of sports events.
TELEVISION-HADIO NEWS PRESENTATION (1-3), (2)
The production a nd p resentation of Telcvision-Hadio news p rograms.
practice in news a nnouncing, a na lysis and the broadcast editorial. (This
class must be taken concurren tly w ith TV-Ha clio News Journalism.)
TELEVISION-RADIO NEWS JOURNALISM (1-3), (2)
Journalism for the television-radio mediu m. lcws ga therin g, ed iting and
writing for broadcastin g. Usc of ne ws sources, opin ion a nd commentary
as a basis for news reportin g and an alysis. Crea ting the c urrent events,
documentary and special eve nts program.
-17-

TELEVISION WRITING (1-8), (2)
Course description, Sec. IV.
TELEVISION ACTING (1-4), (2)
Course description, D ramatic Arts Sec.
TELEVISION DRAMA (1-3), (2)
Course description, Sec. IV.
TELEVISION IN EDUCATION (1-3), (2)
Course description, Sec. VIII.

RADIO BROADCASTING - - - - - ,
The rema rkable increase in the number of radio stations, the growth
of the "special a udi ence" stati on, particularly in FM radio, and the
standardization of the "music, news and weather" program formats
have made for a still growin g radio broadcasting industry.
The radio subject sequences are designed for the practical preparation of the prospective broadcaster or other assignments in radio stations and related organizations.

RADIO ANNOUNCING (1-3), (2)
A general introduction to announcing techniques, incorporating sales
principles of announcing, creating interes t in a product, etc. Covers the
various phases of announcing: commercials, newscasts, interviews, special
events, etc.
RECORD PROGRAMS (1-3), (2)
Practice in the creation of the individualized "deejay" form at. The
selection of the "right" music. Development and administration of the
record library. Record sources, feature material for the "D.J." Procedures
in record clearance.
RADIO BROADCASTING (1-6), (4)
Station operation within the "broadcast day." Class offers integrated
practice in the various broadcasting functions: announcing, writing, program building, acting, station management and program directing, advertising, sales and promotion and record programs.
RADIO-TELEVISION INTERVIEWING (1-3), (2)
Concentrated experience in interviewing for radio and television. Interview planning. Getting the celebrity on the show. Use of publicity agents
and artist representatives. Personalities and topics to create interesting
informative or provocative interviews. Techniques of questioning and
commentary. Prohibitions.
- 18-

SPECIAL J;\TE R EST PROC HA\I S (1-2), (2)
Progra m mate ria l and broadcas t pro jects fo r thC' pecia l inte re t radiote levis io n aud ie nce. f a rm a nd r ura l, "co untry -\\-cs te rn ,"· '" H a nd 13"" music
specia lties. F o re ig n language progra mmin g. F\ 1 c ultura l. Specia l a ud ie nce sta tio n o rga ni za tion.

TELEVISJON-HADIO SPOHTS PHOCHA\IS (l-3), (2)
Cou rse description , T e levisio n Sec.

HADIO DHA\IA ( l-2), (2)
Cou rse d escription, Sec. IV.

; - - - - - - M O T I O N PICTURES----- -,
T he objectives of the C o lu mbia Coll ege progra m of st ud y in mo tio n
pic tures a rc the dc, ·clo pmcnt of a sound film sense in the student a nd
a w ork ing s kill in profess iona l motion picture p roduct ion. T he seq ue nce
cove rs the crea tive fun ctio ns a nd "mechan ics" of moti on p icture photography, film ed itin g, w riting, techniqu es of fi lm prod uction a nd
util iza tion of fil m.
In addi tio n to the many careers ava ilab le in mo tio n pic tu res , oppo rtun ity and achie ve me nt in o the r fi elds is much en hanced ll\· a knowl ed ge o f film productio n, basic film skills a nd the overal l ability to 11se
film effec tive ly.

F UN DA\IENTALS Of \lOTION PICTU RES (l -2, (2)
A genera l survey of the mo tion p icture fi e ld . Te rmin o logy. Introductio n
to bas ic equipme nt, techniq ues a nd processes. Types of motion p ictures.
Commercia l procedu res . History o f the mo tion pictme.
FIL\l PROD UCTION I (1-3), (2)
E lementary camera techni ques, picture compos itio n, usc of lig ht so urces
and lig ht m eter. Introd uctory optics . Film types. D ew·lo p ing the "scri pt.'"
Pl a n nin g a p rodu ctio n. Bas ic film editin g and c uttin g. Ind ividu a l stud ent
pro jec ts in p lanning, filmi ng and ed it ing a fil m. Usc of projectio n equ ipme nt.

FIL\1 PROD

CTIO~

II (1-3), (2)

Student pro jects in p rodu cing a sho rt fi lm sto ry. The crcati,·c fun c tio ns of
editin a fi lm. Color cine ma tograph y. A cons idcra tiv n of sound o n fi lm .
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PROBLEMS IN FILM STUDIO PRODUCTION (1-6), (2)
Basic stud io techniques of cinematography. Studio lighting. Special problems of composition, texture, sound and editing. The dramatic sequence
on fil m. Product photography. Producing the "TV Commercial." Professional studio procedures.
DOCUMENTARY FILM PRODUCTION (1-4), (2)
The course will include projects in the creation a nd production of documentary film s for educational, commercial and entertainment purposes
and as social commentary.
ANALYSIS OF FILM TECHNIQUE (1-3), (4)
To provide film-makers with a usable background of outstanding motion
picture principles through a critical study of the major film accomplishments.
INTRODUCTION TO PHOTOGRAPHY (1-2), (2)
Course description, General Communication Subjects.
BUSINESS PROBLEMS OF THE FILM INDUSTRY (1), (2)
Course description, General Communication Subjects.
MOTION PICTURE WRITING (1-2), (2)
Course description, Sec. IV.

DRAMATIC ARTS
The Dramatic Arts Program is d esigned primarily for students who
are seriously interested in preparing for professional acting or di recting
objectives in television, in the theater, and in motion pictures.
It provides intensive training in acting and accompanyin g study in
speech and related thea ter arts subjects under the direction of the most
qualified instructional staff.
Through regular stage presentations of significant plays and the
productions of the television and motion picture d epartments of the
College, the acting "ma jor" has exceptional opportun ities for obtaining performance experie nce in all of the acting mediums.
'W ith faculty apJ1roval, students may select the Dramatic-Arts Program as their area of p rofessional concentration. The student's program
in actin g will be determined on an individual basis to provide a maximum opportunity for professional d evelopment. Admission to advanced
acting subjects will depend on the student's progress and potential.
Students who are interested only in actin g objectives may enroll as
"special students" providing their programs w ill, in the judgment of
the College, permit them to achieve their objectives.
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FUNDAMENTALS OF ACTING (1-3), (2)
Basic training in acting techniq ue, stage movement and theater arts.
ACTING WORKSHOP I (1-2), (2)
Introductory problems in characterization and interp reta tion. Continuing
exercises in dram ati c improvisation, justification, sense memory, observation and concentration.
ACTING WORKSHOP II (1-6), (4)
Rehearsal and performance of scenes from representative plays. Continuing concentra tion on "workshop exercises."
ACTING WORKSHOP III (1-2), (4)
Actin g techniq ue and interpre tation rela ting to the styles of different
periods of the theater.
ADVANCED ACTING WORKSHOP (1-6), (8)
Advanced workshop in acting p roblems. Production and staging for public
performance of outstand ing dramas. (Participa tion by competitive audition and faculty selection.)
BODY TECHNIQUE (1-3), (2)
Exercises and techniques to achieve effective bod y response and control
as a process of characteri zation.
TELEVISION ACTING (1-4), (2)
Acting techniques as they are adapted to the medium of Television. The
class develops a "cam era consciousness" in the student and provides
tra ining in movement for TV.
PRINCIPLES OF DIHECTING (1-3), (2)
Basic theory of d irecting. Play analysis. Prepara tion of the Director's
"book." The director's relationship to the actor and other creative p roduction assignments.
ADVANCED PROBLEMS I N DIRECTING (1-3), (4)
Special direction projects in stage and television. (Prerequisite: F aculty
selection.)
FUNDAMENTALS OF SPEECH (1-3), (2)
Course description, Speech Sec.
HISTORY OF THE THEATEH. (1-3), (2)
Course description, Sec. IV.
0

In all acting subjec ts additional practice and rehearsal may be assigned.
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DRAMATIC LITERATURE (l-3), (2)
Course description, Sec. IV.
PLAYWRITING (l-3), (2)
Course description, Sec. IV.

,...---GENERAL COMMUNICATION SUBJECTS - -·
The subjects shown in this section have broadened application to
a number of the communication-arts. They are part of the requirements for some objectives or they may ass igned as electives.

VISUAL COMPOSITION (l-2), (2)
A course des igned to provide a practical basis for the creative representation of ideas visually, through the utilization of light, color, motion and
perspective. The effects of particular visual composition on the a udience,
applied to the mediums of television, motion pictures and the stage.
LIGHTING (l-4), (2)
A comprehensive study of lightin g with applica tion to television, stage
and motion pictures. A consideration of scenery, costumes and dramatic
objectives in relation to lighting. Li ghting control, arrangement and lights
and li ghting equipment. Interior and exterior lighting and the creation of
mood and special effects.
SCENE DESIGN (l -3), (2)
Training in scene des ign and drafting, architecture and ornament research. Sce nery and staging techniques.
STAGECRAFT (l-3), (2)
Practical work in scenery and set painting. Set decoration. Studio and
stage problems in "set up" and "strike" of scenery and settings. Scene
storage and set transportation.
SPECIAL EFFECTS (l-3), (2)
The stude nt will learn to build model and diorama units and study the
integration of models and "Jive" sets. This class w ill give special attenti on
to the production of visual effects (rain, snow, etc.), and to the problems
of prop procurement and the methods used to provide unusual effects.
MAKE -UP (l-3), (2)
Character delineation through the application of make-up and characterizations techniques developed for the sta ge, television and motion
pictures.
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INTRODUCTION TO UIOTOGHAPIIY {1-3), (2)
Basic principles o f photography and pho togra phic equipme nt.

AUDIO-VISUAL MATEIUALS (l -3), (2)
The produc tion and usc o f a udio-visual mate rial s as commun ica tion t·cchniqu cs. Slide and strip film. Photograph ic and art displays. Sound a nd
recording techniq ues. Art mate rials a nd the produc tion o f "visuals" for
te levis io n a nd mo tio n p ic tures.

PUPPETRY (I), (2)
D es ig ned to teac h students the many face ts o f puppe try. An introduction
to the m a king of the pu ppet coup led w ith the staging and opera tion o f
th e show.

BUSINESS

PROBLE~IS

OF TilE FIUI IND USTRY (1), (2)

The econo mics o f mo tion pic ture prod uc tion and di stribution from th e
sta nd po int o f th e film produc t ion compa ny, the ad vertisin g age ncy, a nd
the televisio n statio n. Budgeti ng a nd cos ts, syndica tion, ta le nt· fees , e tc.

BUSINESS

PHOBLE~IS

OF TilE

~IUS I C

i NDUSTRY (1), (2)

An examinatio n o f the ran ge o f ac tiv ities that make up the music busin ess.
C reato r to pe rfo rme r to a udie nce. Composers, mus ic publishe rs, ASC AP
and B\l l serv ices, music clea rance a nd . royalties, record compani es, th e
"A & H" man ," booke rs, record promotio n, pe rsona l manager, talent agenc ies, publi city, publicatio ns, m us ic c ri tics a nd the ''d e eja~'· "

BUSINESS

PHOBLE~IS

OF TilE

ENTERTA l N~IENT

l NDUSTHY (1), (2)

The a na to m y of show bus iness. An examina tio n of the vas t distributio n
a pparatus tha t sta nds be tween the pe rfo rme r a nd c rea tor and the a udi e nce. Artist ma nageme nt a nd "hoo king. " Publicity, e ntert ainme nt trade
p ublications. Theat rica ls, nig ht· c lub and leg itimate thcat·c r business .
Show busin ess promoti on a nd talent sources.

PUBLICITY AND PUBLIC RELATIONS {1-2), (2)
Expe rie nce in c reating and ex plo iti n g pt tblic ity. Writin g publ icit y copy
and ne w s releases; d eve lopin g public ity som ccs. The mec hanics of co nduc ting public ity. The public it y requ ire ments o f th e ent e rtainment in dustry. Principles of public re la tio ns. C rea tio n o f good w ill in e mployee,
stockho lder a nd com muni ty re la tio ns.

RADIO-TELEVISION TIME SALES AND STATION
BUSINESS MANAGEMENT (1-3), (2)
T echniques in selling rad io- te levisio n "ti me" a nd progra ms. Func tio ns o f
the "time bu yer. " Statio n-ad vertis ing age ncy re latio ns h ips. Liste ne rship
p romo tio n. Audie nce meas ure me nt practices. Sales con tracts. I .a lmr re la tions . Payro ll prob le ms. O verhead and prog ram costs. I nvcntory controls
of progra m c lements, film libraries, e tc.
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SPEECH
Speech is the prim ary c leme nt in the Columbia Collerre curriculum.
Th e Speech prog ram at th e und ergradu ate a nd graduate levels is directed to the ohjcctiYcs of: (1) providin g stud ents " ·ith a thorough
pre pa ra tion in the speech arts as a necessary prefa ce to p rofess ion al
competence in the areas of communi ca tion (2) a ffordina p rospective
teachers of speech an d a llied subjects at th e e lementar y, secondary
school and coll ege lc\·cls a n opportun ity for compre hensive study in
speech production, speech traininrr method s, the various applica tions
of the speech a rts, a nd e lementary speech the rapy.

FUNDA~fENT ALS

OF SPEECH (l-3), (2)
To e nabl e th e indi vidual to develop more effective speech habits, the
class provides the stu dent w ith direc ted pra ctice in phoneti cs, voice projection , ton e production, voice p lacement, breathing, artic ulation a nd
enun cia tion.

EFFECTIVE SPEECH (1-4), (2)
This class is des igned to provid e the stude nt w ith speech confidence. Instruc tion is directed towards the busin ess and soc ia l background of the
individual so that class expe rie nce may he utilized directl y in ever yday
li vin g. Th e class stresses the preparation, organi za tion and delivery of
speeches for varied occas ions an d lays the bas is for more forceful and
attention-winning extemporaneous spea kin g .
PHONETICS (1), (2)
A study of the phone tic s tructures of the En g lish lan guage. Use of the
[ntern a tional P hone tic Symbols. The utili zation o f ph onetics in corrective
speech and speech ed ucation.
INTERPRETIVE SPEECH (1-3), (2)
O ral interpretation of prose literature , poetry and dramatic material.
Story te lli ng and docume ntary narra tion. The se lection and p rogramming
of material for public presentation and platform reading.
DEBATE AND PUBLIC DISCUSSION (1-3), (2)
C onsideration of the techniques of a rgum entation and persuas ive speech.
Study of the form of the debate and pra ctice in deb::tting on issues of
public interest.
CONFERENCE AND DISCUSSION TECHNIQUESGHOUP LEADEH.SI-IIP (1-3), (2)
Speak ing for group and discuss ion leade rship ; d esigned to stimulate the
thinking and response of oth ers and to encourage more d emocratic par-
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ticipation in groups processes. The conduct of the panel, symposium, and
public forum. Objective of the course is the acquisition by the prospective group leader of the techniques of leading discusions in business,
educational, social or organizational si tuations.

METHODS OF TEACHING SPEECH IN THE ELEMENTARY
AND SECONDARY SCHOOLS (1-3), (2)
Consideration of the speech needs of elementary and secondary school
children. Nlethods of speech analysis and rating scales: integration of
speech in the language art program. Speech training and the development of effective speech habits in th e schoo l. Corrective speech for nonclinical disorders. Study of materi als for speech education . Speech projects, oral reading, and school plays in the school curriculum.
METHODS OF TEACHING SPEECH FOB. COLLEGE CLASSROOM
AND ADULT EDUCATION (1-3), (2)
A study of the content and organization of courses of study for the college
classroom an d adult education. Speech methods , materials and visual aids
for achieving the objectives of the cu rriculum. Special projects in developing speech programs to meet specific speech needs in business, professional and special interes t group situations.
SPEECH METHODS-PLAY PHODUCTION (1-3), (2)
To meet the heightened interest in "amateur" thea tricals, this class provides students with techniqu es for producing and directing plays and
dramatic presentations for community, organ izational and school "Little
Theater" groups. Considered are the elements of play selection, casting,
scene and prop procurement, rehearsa ls, principles of direction, elementary stage acting and stage "business," promotion, ticket-selling and
theater business.
SPEECH METHODS- TEACHING OF HADIO AND TELEVISION
(1-3), (2)

Study of the methods of organi zing and conducting radio and television
programs of study in hi gh schools and coll eges. Considera tion of the
operation of school broadcastin g and television workshops. Exami nation
of various school broadcasting workshop projects.

INTHODUCTION TO SPEECH THEHAPY (1 -2), (2)
The course is desig ned to provide a general survey of the subject of
speech therapy, a review of literature and methodology, and an examination of current practices. A study of the anatomy and physiology of the
speech mechanisms. Consideration of the principles of corrective speech
programs for delayed speech, stuttering, stammerin g, foreign dialects,
lisping and habitua l "bad" speech production.
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GRADUATE SEMINARS
(H ours to be a rra nged \\·ith the Dea n)

PROJECTS IN SPEECH EDUCATION
PLAY PRODUCTION-SCHOOL AND CO\l\l UNITY T II EATEHS
VISUAL AID ~fATEIUALS
PHOJECTS IN EDUCATIONAL HADIO AND TELEVISION
BHOADCAST ~IUSIC
PHOJECTS IN THE "STAGING" AHTS
PHOJECTS IN TELEVISION DIHECTING
ADVANCED DRA\lA TIC DIHECTION
TELEVISION WRITING
MOTION PICTURE WRITING
PLAYWRITING
MOTION PICTURE PROJECTS

Section ll
, - - - - - - - ADVERTISING - - - - - - - - - - .
The Advertisin g Progra m is d esitrned as a practical pre paratio n for
objectives in advertisin g. A know led ge of the adve rtisin g organi zation
and its techniques is essential to an y realistic un dertaki ng in the
communicatio n fi e lds.
The Prog ra m may be tak en in conjunction w ith stud y conce ntratio n
in an oth er area of commun ication. Stude nts mav elec t separate subjec ts
in Advertisin g consis te nt w ith the ir stud y objecti ves.

GENEH.AL ADVERTISING (1), (2)
Su rvey of the bas ic princ ipl es and practices of adve rtisin g: the plann in g
of an advertising ca mpaig n, layout and copy pl an, media, marke t anal ys is,
mechan ics and production, sched ul es and a ppro priati ons; th e ro le of th e
ad vertisi ng a gency a nd rela ted topics.
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ADVERTISING COPY WRITING (1-3), (2)
Practical experience in copywriting for a variety of media, products and
services. Special attention is given to producin g effective copy for retail
sales, direct mail, small ads, circulars, trade pap ers, contests, slogans and
institutional advertising projects.
ADVERTISING LAYOUT CONSTRUCTION (1-2), (2)
The principles of preparing effective advertising byouts for various kinds
of media. Prin ciples of unity, coherence, emphasis, contrast, and the
rhythm of movement in ad vertising layout construction will be stressed.
MARKETING (1-2), (2)
The nature of marketing; marketing functions and institutions; retailing
and wholesaling practices; manufacturer and middleman relations; the
consumer and marketing; and marketing legislation.
MARKET RESEARCH AND ANALYSIS METHODS (1-2), (2)
Th e practical applicati on of scientific methods in the analys is of advertisin g and marketing problems. Student projects in market analysis involving planning, interpretation and presentation of results.
ADVERTISING MEDIA SELECTION (1), (2)
Selection of effective advertising med ia through analysis of circulation,
"audience" and market information.
ADVERTISING PRODUCTION (1-3), (2)
A practical study in the key problems of advertising production: printing,
reproduction and d uplicating processes, using art work and photography,
paper, ink, typography, proof reading, bindery and gravure.
NATIONAL ADVERTISING PROCEDURES (1-3), (2)
T he appli cation of the various principles of national advertising campa igns. Laboratory work in organi zing advertisin g projects for small and
large business; using copy, layout, research data, direct mail and a
variety of media.
RETAIL ADVERTISING (1-3), (2)
A practical "workshop" in retail advertisin g and ''point of sa le" merchandising, covering projects for small businesses, circular and pamphlet
preparation, window and counter displays, d irect ma il , market measurement, publicity, trade associ ati ons, cooperati ve advertising and the use of
TV and radio.
DIRECT MAIL ADVERTISING (1-3), (2)
Provides specia lized knowledge of direct mail advertising and selling.
Incl udes: direct mail copy, planning campaigns, mailing lists, use of art,
layout and production, cred it and collections, house organs, catalogs,
postage rates and promotional literature.
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AD \" EHTI 1.\"G AGE.\" CY PHOCEDL"HE ( 1-3). (-1)
D ay-to-d,1~· problem and procedure o f ,l(h e rt i ing ,lgt•ncit• and dt•p;lrtm e nt . Prac tica l e.\perience i~ oht,1i zwd in uch p ha t of ,tge zH.·~ OIWr,l tio n a pac buyin~. a(h e rti . in g · timat e~ and c:lwdule , handling u tonw rs' account , etc.
SALE .\1:\.\" HIP {1-2). (2)
The p ycho logy of aksmans hip ; tech niq ue o f influ •z1eing peo ple. Types
of salesma ns hip and the ir re pectiw• merit. .
PEHSO.\".\" EL .\1 :\ .\" AGE.\I E.\"T ( 1-2), (2)
:\ewer concept of [Wr ·on ne l re lations. lns trunwn t · of pe r~onne l co ntrob
such as app lica tions, t rans fer ·, pro mo ti on , di sc ha r ~e " merit ra tin g , jo b
a na lysis. Educa tio n, trai nin g and adjus tm e nt o f em pl o yees. I·: mplnyee
ince nti\' ' a nd rewa rds.
B CS I.\" ESS OHGA .\"IZATIO.\" {1-2), (2)
An int rod uc to ry co urse to the genera l Fic ici o f busin e

Section III
PSYCHOLOGY
GE~E H AL

PSYCHOLOGY (l-2), (3)
An introductio n to the basic: p ro bl e ms o f human bc ha\'io r with empha s is
o n the d y namics of adj us tme nt ; the nature o f hu ma n mot iva tio n ; th •
varieties of huma n e mo ti on ; p ro blems o f me ntal confli ct ; the de,·elo p ment o f personality; me ntal h ygie ne.

Afi;\'OH.\f AL PSYCHOLOGY ( L-2), (2)
Be ha ,·io r p roble ms a nd a bn o rmalities. I Iereclita ry and e n\'iro nmenta l facto rs in mental disorders, the ir s~· mpt o ms an d trea tm en ts. Pr •requis ite:
Ge ne ral Psycho logy.
ADOLESCENT PSYCH OLOGY (1-2), (2)
Th e ph ys ica l, socia l, e moti ona l and me nta l d eve lopm e nt o f th e ado le ·ce nt.
The bas ic prob lems o f adjus tm e nt th at confron t th e adolescen t in a
c hanging socie ty. Th e impac t o f ad o lt·scencc o n perso na lity d eve lo pme nt ;
pro bl e ms o f maladjus t me nt a nd th ei r trea tme nt.
SOCI AL PSYCH OLOG Y ( l -2 ), (2)
T h e re lationship betwee n th e indi ,·idu a l and the group in socie ty; th •
·ffc c:ts o f g ro up a socia tion upon the ind iv id ua l; the procc of g ro up
b e h av ior.
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EDUCATIONAL PSYCHOLOGY (1-2), (2)
A study of the problems of learnin g as they apply in the classroom situation. Recent research and theories of learning, laws of learning, conditions
affecting learning.
PRINCIPLES OF EDUCATIONAL AND PSYCHOLOGICAL
GUIDANCE (1-3), (2)
An orientation in psychol ogical tests, materials and techniques used in
vocational and educational guidance and in personnel selection. Methods
of measuring skills and abilities and personality fa ctors and methods of
evaluating individual performance are studied.

BASIC COMMUNICATION
The ability to communicate effectively is essential to success in any
career or fi eld. Effective commun ication is based on an ability to read
well and to write and speak flu ently. In general, well developed skills
in readin g, writing and speakin g are critical requirements for productive college study.
All entering students must include the "Basic Communications"
sequence in their programs. Remedial study in "Basic Communications" subjects may also be required of students, where instructors feel
a student's progress is impeded by a reading, writing or speaking
defi ciency.

EFFECTIVE READING (1-3)
(Remedial Subject. No college credit given) Course description, Sec. IV.
ENGLISH COMPOSITION (1-4), (2)
Course description, Sec. IV.
EFFECTIVE SPEECH (1-4), (2)
Course description, Speech Sec.
FUNDAMENTALS OF SPEECH (1-4), (2)
Course descrip tion, Speech Sec.
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Section IV
ENGLISH • JOURNALISM • LITERATURE--..
The Journalism Program is concerned with developing the student's
ability to write effectively. It is organized to permit the student to
achieve: (1) a thorough mastery of the mechanics of writing, (2) a varied
experience in the special forms of writing required by separate fields,
(3) an opportunity for the prospective writer to find the forms which
allow him most crea tive expression, and (4) a broader professional application of the creative writer's skill.
The accompanyin g literature studies are an important background
to study in all fields of specialization.
In addition to the Basic Communications requirement, particular
writing subjects are required of all stude nts consistent with their areas
of concentration. Other writin g subjects may be taken as electives.

ENGLISH COMPOSITION (1-4), (2)
Fundamentals of writing. Necessary reviews of grammar. Principles of
expository writing.
EFFECTIVE READING (l-3)
(Remedial subject ; no college credi t.) For students who need special work
to improve their reading speed and comprehension.
CREATIVE WRITING (1-6), (2)
Techniques of writin g creatively. Guidance is provided for students
desirin g facility in writing short stories and longer forms of narrati on.
FUNDAMENTALS OF JOURNALISM (1-3), (2)
A broad survey of the fi eld of journalism, including a study of newspapers,
magazines and house organs. The student gains an understanding of the
responsibilities and requirements of journalistic work, and the importance
of journalism as a system of communication. Lectures, discussions, movies,
visits to local newspaper pla nts, and interviews with journalists.
NEWS WRITING (1-3), (2)
Intensive practice in gatherin g and writing of news. The factors that go
into gettin g a good story. Development of a sound news sense.
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PLA YWRITIJ\G ( l -4) (2)
A practical w o rkshop in pla ywritin g to pro vid th s tud nt with xp ri nce in writing dia logue , plo ttin g, a nd con tr uctin g th ,·ariou ty pes of
pla y . ritiquc of individua l tude nt playw riting p ro jects.
T E LEV ISION WRITil\"G, (l-6), (2)
"Treatm ent •· a nd scripts fo r industria l, comme rc ia l ,training and docume ntary film s. Driting fo r the drama tic featu re. Creating and w ritin g of
strip and slide fi lms.
\l OTI ON PI CT U RE WHITI:\"G ( l -2), (2)
"Trea tments" a nd scripts fo r industria l, comm ercia l, training and clocumenta rv film s. \\'ri lin g fo r the d ramatic feature . Crea tin g and w ritin g o f
s trip a1{d s lid e fi lms.
'
'
C O\I E DY WHITING {l-3), (2)
Desig ned fo r the w rit er, the prospective p roducer o r pe rfo rmer of com ed y
mate ria l. Ana lys is o f outstandin g examples of comed y in stage, te levis ion ,
and e nterta inm en t features. Ind ivid ual co med y ~ ty lcs an d ro utines. \\' it
and h umor in li terature. Practice in writing comed y fo r perfo rm ers a nd
"sho w·· situa tio ns , eomed y-clra ma , and humoro us fi ction or article w riting.
TbLE \ ISIO N-HADIO NEW S JO U R N ALI S\f ( l-3), (2)
Co urse descri ption , Sec. I.
AD\ E HTI Si l\"G COPYWHITING ( l -3), (2)
Co urse d escripti on , Sec. I I.
IAU \IATI C LITE HAT U HE ( l -3), (2)
A survey of outstand ing examples of the d rama fro m the classica l to the
cont empo ra ry.
Til E SllOHT STOHY (1-3), (2)
A cons ideratio n of the techniques of thG short st ory with a particu lar
e mphasis on mode rn and co ntempo rary w riti ng.
Til E ST UDY OF POETHY (1-3), (2)
An approach to poetry thro ug h the study of the cl ements of , ·erse; a
s urvey of o uts ta nding examples of w orld p oetry.
EU HO P E AN LITE RAT U RE (1-6), (2)
A tud~· of the ma jor w orks of Europea n wri te rs.
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WORLD LITEIUTU RE (1 -3) (2)
TI1e readin~ and discussion of books which ha\'c hnd n profound influence on modem t hou~ht. electio ns from ,·arimtS Gelds: Litemturc, Sodnl
Science, Science, e tc.
A~IERICA:\"

LITERATURE 0·6), (2)
A study o f the major wo rks of American \\Titers.

SURVEY OF E:\"GLISII LITERATURE 0·6), (2)
A study of En glis h lit era ture ; fic tion, no n-fiction nnd poetry.
S IIAKESPEAREA~

A:\"0 ELIZABETHAN DRA~IA (l-3), (2)
A s tudy of the represen ta ti\' plays of Sha kespca re nnd th dmmntis ts of
the Eli7~'l he than pe riod .

HADIO DRA~IA (1-2), (2)
A study of the specia l variety of drama tic present atio n which r nched its
zen ith in the ten years of radio, bcfor TV.
GEl\'EllAL SE~IANTICS (1-2), (2)
A stud y o f the impact of la ng ua g o n huma n be havior nnd socinl questions. The role of lan gua ge in the d e\'e lo pme nt of g ro up con fl ict nnd
pre judice. Analysis of coll oquia l speech patte rns; consideration of th
accuracy and c la rity o f con temporary English. P ychologicnl implica tions
o f lan guage.
PUBLICITY (1-2), (2)
Course d escriptio n, Ge ne ral Communication Subjects.
~IETIIODS

OF TEACIII:\"G El'\GLISII {1-2), (2)
Course d escriptio n, Educa tion Sec.

TELEVISION DHA~IA (1 -3), (2)
Outstandin g exampl es of televis io n drama. The specialized styles nnd
technicpres shaped b y the tcchnolOf.'Y of the medium and the m ass audi e nce will he s tudied.

Section

'T

SOCIAL SCIENCE
Ul'\ ITED STATES IIISTOHY 0·3), (4)
The d eve lo pmen t of Amrrican politica l, socia l nnd cultura l institutions
from the period of ex plo ra tiun to the present.
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HISTORY OF LATIN AMERICA (l-3), (2)
The political, social and cultural developm ent of countries in Central
and South America from the period of colonization to the present.
EUROPEAN HISTORY (l-3), (4)
The History of Europe from th e 16th century to the present.
HISTORY OF THE FAR EAST (l-2), (2)
A study of the history of eastern Asia.
HISTORY OF THE NEAR EAST (l-2), (2)
A history of the d evelopment of th e Near East, the ori gins and development of Mos lem religion and c ulture, the political history of the area and
its rela tions with the world.
CULTURES OF THE WORLD (l-3), (2)
An inclusive survey of the social organi za tion , religious practices, arts
and economics of various primitive and contemporary societies.
ECONOMICS (l-2), (2)
Basic principles of the economic sys tem; probl ems of production, distribution and consumption, monopoly, competition, money and banking.
INTERNATIONAL RELATIONS (l-2), (2)
Historical backgrounds of current inte rn ational conHi cts. International
law and major treaties. Political philosophi es of world power.
INTERNATIONAL RELATIONS - WOHLD BROADCASTING AND
COMMUNICATIONS (1), (2)
'
Study of the broadcasting standa rds and practi ces of the various countries
of the world. Exam ination of th e experience of th e Armed Forces Radio
Network, Radio Free Europe and Voice of Ameri ca Broadcasting. Considera tion of the role of radio in intercultural exchange and international
good-will.
POLITICAL SCIENCE SURVEY (l-3), (2)
Compa rative governme nt. State and local government in the United
States. The United Sta tes and Illinois constitutions. Political organizations. A survey of political theory.
INTRODUCTION TO PHILOSOPHY (l-2), (2)
A general survey of the fi eld of phil osophy in which significant currents
of thoughts are discussed. The works of leadin g philosophers.

-33-

SOCIOLOGY-CONTEMPORARY SOCIAL PROBLEMS (1-6), (2)
An examination of current social questions: youth, crime and delinquency, discrimination, health, schools, marriage and the family, the
social agencies, etc.
COMMUNICATIONS AND SOCIAL SCIENCE (1-3), (2)
This course is concerned with an effective use of communication facilities
for informing the widest audience on important social issues.
COMMUNICATION, PROPAGANDA AND PUBLIC OPINION (1-2), (2)
A broad study of major propaganda campaigns and the communication of
the policies of nations. Survey of propaganda techniques and strategy,
with special emphasis on the use of radio, television and motion pictures.
Problems of measurement and effectivness of propaganda will be discussed from the standpoint of organization, planning and programming,
and control.

Section VI
SCIENCE
SURVEY OF BIOLOGICAL SCIENCES (1-3), (2)
The elementary facts and principles of such biological sciences as
Anatomy, Physiology and Genetics.
SURVEY OF PHYSICAL SCIENCES (1-3), (2)
The elementary facts and principles in such sciences as Chemistry,
Physics, Geology.
SCIENCE TODAY (1-3), (2)
Understanding the remarkable advances of
biological, chemical, and applied science.

mod~rn

HEALTH AND PHYSICAL EDUCATION (1-3), (2)
Course description, Education, Sec.
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physical, medical,

Section VII
HUMANITIES
HISTORY OF THE THEATER {1-3), {2)
The history of the theater from its bcginnin f!; to the present. Emphasis
on theater architecture, styles and me thods of stagin g and performance.
HISTORY OF PRESENTATIONAL ARTS (1-3), (2)
The historical development of the presentational arts (the earlies t entertainment mediums to television), and the rela tionship be tween these forms
and the social and historical forces which gave them their special character.
MUSIC APPRECIATION (1-6), (2)
Provides students with a background in classical, jazz, American and
world folk music. Resources for using music in their future fun ctions
within the entertainment media. Classes will liste n to representative
music and hear special g uest lecturers a nd performers.
ART APPRECIATION (1-3), (2)
Basic principles for the unde rstanding an d appreciation of art. L ectures,
discussions, a nd fi eld trips to nearby museums, gall eries, a nd exhibits.
ANALYSIS OF FIL~I TECHNIQUE {1-3), (4)
Course description, ~ l o tion Pi ctures Sec.

Section VIII
EDUCATION--- -- - - -,
\ Ve live in an age of spectacular scientific advance and q uickened
climax of social issues. If Ed ucatio n is to meet the challange of these
changes, there is an immediacy about commun icatin g ideas effectively.
The Columbia Coll ege Progra m in Education responds to th is need
in a number of ways. (1) It is a prepara tion for teachers of speech,
drama tic and communication arts. (2) It develops a teacher, whose
knowledge of com munication techniqu es and facilities can be utili zed
by educators in other subject a reas. (3) It provides specialized study to
improve classroom presentation skills. (-1) It prepares teachers to present education in a "dra matic" form , which often achieves the most
successful and rapid learnin g.

AMERICAN EDUCATION (I-2), (2)
The nature and function of the American educational system. Basic issues
confronting American schools in a changing society. Traditional and
progressive approaches to educa tional proble ms.
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HISTORY OF EDUCATION (1-2), (2)
This course serves to give students a deeper understanding of current
practices and problems .in education by tracing their historical development.
PHILOSOPHY OF EDUCATION (1-3), (2)
A study of the sign ificant cu rrents of thought and their influence on
modern education. The meanin g of education, educational aims and
values, democracy and education, ideals.
HEALTH AND PHYSICAL EDUCATION (1-3), (2)
Th e structure and fun ctions of the human mechanism. D evelopment and
appreciation of health principles and of ph ysical training methods.
STUDENT TEACHING (1-3), (4)
Observation and participation in one of the cooperating schools, where
th e student r eceives hi s first experience in teaching under the guidance
of a carefu ll y selected director.
TELEVISION IN EDUCATION (1-3), (2)
Subject stresses th e special requiremen ts of educational TV programs
and classroom teaching by television. It includes study of and student
projects in developing ed ucational TV features, adult education, presentation of hi storical, scie ntific and public service material via television.
METHODS OF TEACHING ENGLISH (1-3), (2)
Study in the teaching of composition, literature and lan guage. i\ Iethods
and fa cilities in teachin g poe try, fi ction and non-fiction. Diagnosis of
student difficulties and eva lua tion of progress in the Language Arts.
EDUCATIONAL PSYCHOLOGY (1-2), (2)
Course description, Sec. Ill.
PIUNCIPLES OF EDUCATIONAL AND PSYCHOLOGICAL
GUIDANCE (1-3), (2)
Course description, Sec. UI.
AUDIO-VISUAL MATERIALS (1-3), (2)
Course description, Gene ral Communications Subjects.
METHODS OF TEACHING SPEECH IN ELEMENTARY AND
SECONDARY SCHOOLS (1-3), (2)
Course description, Speech Sec.
METHODS OF TEACHING SPEECH FOR COLLEGE CLASSROOM
AND ADULT EDUCATION (1-3), (2)
Course description, Speech Sec.
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\IETHODS OF TEAC illNG PLAY PROD UCTION (1-3), (2)
Cou rse description, Speech Sec.
\IETI-IODS OF TEAC llll\'G RADIO A:'\D TELEVISION (1-3), (2)
Course description , Speech Sec.
\IETI-IODS OF TEA C III;\'G SPEEC H (PHil\C IPLES OF DIHECTI NG )
( l-3), (2)
Course descri ption. Dramatic :\rts Sec.
INTROD UCTION TO SPEEC H THERAPY (1-2), (2)
Course d escrip tion. Speech Sec.
C0\1\I Ul\'I C ATIO:\ S :\:'\D SOC I:\L SC IE :\'C E (1-3). (2)
Course d escri p tion. Sec. \'.
C0\1\1 :'\IC:\TIO:\'S. PROP:\ C :\:\'D:\ A:\'D PU BLI C OP I:\'IO:\' (1-3), (2)
Course descri p tion. Sec. \ '.
SC!El\CE TOO:\ Y (1-3), (2)
Co m se d escription. Sec. \' 1.

-
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TUITION AND FEES
T uition i d tc rmin cd b ~· the n umbe r o f c red it ho u r of in !ruc tio n. T ui tio n is $16.00 pe r c r d it ho ur. A full program o f tu d y m , ~· on i t o f fo urtee n, fift e n or six tee n c red it ho ur pe r Q uarte r (te rm).
A regis tra tio n fee o f 8.5.00 is required o f a ll h1dc nt
m o ilin g fo r the
firs t tim e in th e Coll e rc. Th e fcc fo r dipl omas is 810.00. T ui ti on i. paya b le
in ad ,·a ncc. Stude nts who pay the ir tu ition fo r a te rm in full. b fore the cnd
o f the firs t w c k o f the Qu a rte r, will obta in a tu itio n refu nd of 5% of the ir
tuitio n for th e te rm .
\ Vhc rc necessa ry, s tude nts may, with the pc r mi io n o f the 1\egis tra r.
arra nge to pay th e ir tuiti o n in in sta llme nts.
C o lumbia Co ll ege is approve d for the trainin g o f ,·c tc ran .
.\!any s tude nts w ho wa nt to go to co llege but ca nno t a fford to go rn a ~·
no w he a ble to atte nd thro ugh the ass ista nce o f the :\'AT IO:'\AL DEFE:\ E
ST UDE:\T LOA:\i PROCI\A.\ 1. An y fu ll-time s tud e nt at Columbia all ege.
o r an y applicant who has been accepted for adm iss ion to Co lumbia College
ma y be e li g ib le.
Appli catio n forms fo r Nationa l D efe nse Student L oa ns, o r infor ma tio n
about the Loan Program or Co lumbia C o llege's Deferred Tuition P lan , ma )'
be obtain e d b y writing to the Co llege.
Whe re a s tude nt inte rrupts e nro ll me nt durin g a te rm , th e fo ll ow ing
"Sc hedu le o f Refund" s hall appl y. Any amo unts owed b y the s tud e nt :n e du e
and payable at th e time o f withdrawa l. The effective d a te o f w ithdrawa l
w ill he th e date writte n no tice o f suc h w ithdrawa l is rece ived b y the
Coll ege. Othe rwi se full tuition for the te rm wi ll b c harged.
SCHED ULE OF REFUND
1 to 2 w ecks-80%

3 to -t weeks--tO%

2 to 3 wceks-60%

4 to 5 weeks- 20%

.\l ore tha n .5 w eeks-no refund
;\'o re fund wi ll be ma d e wh ere w ithdra wal is o rd ered b y th C o llcg .
The above "Sc hedu le o f Refund " d ocs no t a pp ly in th
ve nt a . tucl e nt is
certified b~ · the Ve te rans Admini stra ti on to atte nd C olu mbi a C o ll e ge, a nd
interrupts e nro ll m e nt before the comple tio n o f the T erm. C harges fo r s uc h
stude nts will be prorated o n th e bas is o f actu a l a tte nda nce in ae ord w it h the
provisions o f Public L a w l'\o . .550.
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SCHOOL CALENDAR 1959-1960-1961
FALL QUARTER-1959
Monday, September 28 ..
Thursday, November 26
Saturday, December 19 ............. .

... ................ Classes Begin
. Holiday- Thanksgiving D ay
.... Fall Quarter Ends

WINTER QUARTER-1960
\1 onday, Janu ary 11 ..
Saturday, April 2 ....

...... .C lasses Begin
..\Vinter Qu arter Ends

SPRING QUARTER-1960
\ 'l onday, Apri l 4...... ..
................ ..... .................
...... Classes Begin
~l o nda y, \ lay 30...
...... Holiday-i\lemorial Day
Saturday, June 25..
............... ...... Spring Quarter Ends
SUMMER QUARTER-1960
\ londay, June 27 ..•..
. ...................................... .... .... ..... Classes Begin
... Holiday- Independence Day
~l o nd ay, Jul y 4......... .
... ..Summer Quarter Ends
Saturday, September 3..
FALL QUARTER-1960
\ londay, September 26....... .
Thursday, November 24 ..
Saturday, D ecember 17 ............... .
WINTER Q UARTER- 1961
\lonclay, January 9 ..
Saturday, April L ....

....................... .............Classes Begin
... Holiday- Thanksgiving Day
. .............Fall Quarter Ends

...........C lasses Begin
.. \\ "inter Quarter E nds

SPRING QUARTER-1961
1
\ loncl ay, April 3 .. .
Tu esday, ~l ay 30 ... ...... .
Saturday, June 24 .............. .

.. ............... Classes Begin
H ol iclay-~ l emo ria l Dav
..... Spring Quarter Ends

SUMr>.IER QUAHTER-1961
\l onday, Jun e 26 .................................................. .. . .. ....... ... ......Classes Begin
Tuesday, July 4...............
....... IIoliday- lndependenee Day
Saturday, September 2 ...... ......................... ............ ..Summer Quarter Ends
FALL QUARTER-1961
\londay, September 25....
.... ... . ............................... Classes Begin
Thursda y, November 30.....
............. Tl oliclay- Thanksgiving Day
Saturday, D ecember 16......... ... . ... ............................... Fall Quarter Ends
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